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SUGAR IMPORTING RULES 

The U. S. Department of Agricul- 
ture has announced a revision in the 
requirements which must be met to 
import sugar or liquid sugar into the 
Continental United States, which be- 
came effective May |. The most sig- 
nificant change is that prior authori- 
zation by the sugar division, CSS, will 
be required before sugar from any 
area or country may be released by 
collectors of customs for consumption 
of the Continental United States. 
Prior to this revision sugar from Ha- 
waii, Puerto Rico, Cuba and the Re- 
public of the Philippines could be re- 
leased by customs early in the year 
without prior authorization of the 
sugar division. With this change, 
sugar quota accounts for all areas will, 
at all times, fully reflect quantities of 
sugar imported and authorized to be 
imported within the quotas. 


FINLAND AUTHORIZED TO 
BUY U. S. CANNED & 
DRIED FRUIT 


The U. S. Department of Agricul- 
ture on April 13 announced issuance 
to Finland of two authorizations to 
purchase $325,000 worth of canned 
and dried fruit from U. S. suppliers 
under Title I of Public Law 480. 

Authorization 18-22 provides for 
purchase of $250,000 worth (approxi- 
mately 850 metric tons) of raisins. 
Authorization 18-23 provides for pur- 
chase of $75,000 worth (approximately 
12,000 cases of canned applesauce, 
peaches, pears, and fruit cocktail 
(mixed fruits and fruit salad). Con- 
tracts made between April 20 and 
June 30, 1960, will be eligible for 
financing. Delivery will be to im- 
porter, f.a.s. vessel, U.S. ports. Ship- 
ments must be made between April 
20 and July 30, 1960. 

Information concerning purchasers 
may be obtained from Paavo Laitinen, 
Embassy of Finland, 1900 24th Street, 
N. W., Washington 8, D. G. (HObart 
2.0556). 


NARGUS SPECTACULAR 

The 1960 “Food Store Spectacular” 
co-sponsored by the National Associ- 
ation of Retail Grocers of the United 
States (NARGUS), and the “Saturday 
Evening Post” will “blast off” October 
20-29, according to an announcement 
by Mrs. Marie Kiefer, executive direc- 
tor of NARGUS. Comparing the 
“spectacular” promotion to a_ three- 
stage rocket, Mrs. Kiefer has an- 
nounced that the nation-wide adver- 
tising- merchandising program will 
have a “space” theme in display ma- 
terials for participating foodstores. 
Rockets, satellites, and adventurous 
astronauts, she says, will decorate the 
colorful banners, pennants, shelf post- 
ers, and card wrap-arounds. 

During the 1959 promotion (Octo- 
ber 15-24) weekly sales of 24 featured 
products increased an average of 172 
percent and store-wide volume gain 
of participating retailers averaged 13.4 
percent. Extra sales during the nine- 
day period totaled $44,135,620. 

To date participants include Cali- 
fornia Packing Corporation, Campbell 
Soup Company, H. J. Heinz Com- 
pany, Kraft Foods, Libby, McNeill & 
Libby, Pepsi Cola and Seven Up, 
Aluminum Company of America, and 
the Joseph Schlitz Brewing Company. 


Minute Maid Corporation has an- 
nounced three sales department ap- 
pointments. J. L. Brittain, director 
of budgets and sales control, has been 
named assistant to Howard G. Dick. 
vice president of sales and marketing, 
succeeding David L. Ladd, who was 
recently appointed to the New Prod- 
ucts Division. Mr. Brittain will also 
retain responsibility for the Sales De- 
partment budget. John Child, who 
was production planning coordinator, 
becomes manager of the Sales Plan- 
ning Department. Alan M. Brown, 
formerly market research analyst, be- 
comes market research manager. 


LABEL REGISTRATION 


Beginning January 15, 1961, the 
State of Florida will require registra- 
tion with the Florida Department of 
Agriculture of each label under which 
foods are sold in that state. The cost 
is $2.50 per label, with a maximum 
charge of $25 per processor. 


U. S. STANDARDS FOR FRESH 
SWEET PEPPERS REVISED 


Revised U. S. standards for sweet 
peppers were announced April | by 
the U. S. Department of Agriculture. 
The revised standards published in the 
Federal Register of April 6, became 
effective May 1, 1960, superseding 
those that have been in effect since 
1946. 


The new standards continue to pro- 
vide three grades for sweet peppers— 
U. S. Fancy, U. S. No. 1, and U. S. No. 
2. Higher quality is required for botlr 
U. S. Fancy and U S. No. 1 grades, 
and a wider range of quality is pro- 
vided than exists between the two 
grades in the present standards. All 
three grades have more precise limi- 
tations in the definitions of shape. 
injury, damage, and serious damage. 
Definitions have been incorporated 
as to what constitutes “red color,” and 
what percentage of peppers in the lot 
must show red color in order to 
qualify the lot as “red.” 


TOMATO PUREE 


Change in the tomato puree Stand- 
ards of Identity to permit the use of 
the label term “Concentrated Tomato 
Juice” on products containing not 
less than 21 percent of salt free tomato 
salads, has been finalized by the Food 
and Drug Administration. The an- 
nouncement that no objections were 
filed to the amendment order (CT 
April ~I4) was contained in the -Fed- 
eral Register of April 19. 
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SOLINSKY TO RECEIVE 
ALGER AWARD 


Robert S. Solinsky, board chairman 
of National Can Corporation, is one 
of eight business and professional 
leaders of the nation selected to re- 
ceive the 1960 “Horatio Alger 
Awards.” 

The Alger Awards are given each 
year by the American Schools and 
Colleges. Association to Americans 
whose careers typify the results of in- 
dividual initiative, hard work, hon- 
esty and adherence to_ traditional 
ideals. 

Mr. Solinsky, now 65 years of age, 
has been board chairman of National 
Can since Sept. 1, 1958. 

When 14 years of age he began as 
a $4 a week messenger boy with Amer- 
ican Can Company in its Maywood 
plant. At age 17 he became a time- 
keeper for Continental Can Company 
in Chicago, shifting to the sales staff 
two years later, in 1913. He worked 
up to the position of central district 
sales manager, and in 1936 joined Na- 
tional Can as assistant vice-president. 
Three years later, with $35,000 ad- 
vanced by himself and two associates, 
he left to form his own company, 
Cans, Incorporated. 

By 1952 he had built his enterprise 
into an $8,000,000 a year business 
when National Can bought him out, 
largely, the directors stated. to secure 
his services as president and chief ex- 
ecutive officer. The merger added 
two plants to National Can’s original 
four and 13 plants have been added 
since. Sales have risen from  $30,- 
000,000 in 1952 to more than $100,- 
000,000 annually. 

Mr. Solinsky and the other seven 
named to receive the 1960 awards are 
to be honored at ceremonies to be 
held May 12 in New York Citv, when 
they will be given 
placques. 


medals and 


In addition to Mr. Solinsky, those 
named for the 1960 honors are Frank 
Armour, Jr., president of H. J. Heinz, 
Pittsburgh; John W. Galbreath, real- 
tor, Columbus, O.; Carl S. Hallauer, 
president, Bausch & Lomb Optical 
Company, Rochester, N. Y.; Garvice 
D. Kincaid, financier and publisher, 
Lexington, Ky.; Ed C. Leach, presi- 
dent of Jack Tar Hotels, Galveston, 
Tex.:; Tames A. Ryder, president, The 
Ryder System, Miami, Fla., and Tohn 
H. Slater, president, Slater Food Serv- 
ice Management, Philadelphia, Pa. 


CUMMING TO RECEIVE 
CiVIC AWARD 


Howard T. Cumming, Chairman of 
the Board of Curtice Brothers Com- 
pany, Rochester, New York, and well 
known throughout the length and 
breadth of the canning industry, has 
been named the 1960 Civic Medalist 
of the Rochester Museum of Arts and 
Sciences. 

Mr. Cumming, who is chairman of 
the Civic Planning Commission, will 
be given the award for his contribu- 
tions in the field of “civic betterment, 
current and future.” The award will 
be presented in absentia at the 22nd 
Annual Museum Convention on May 
17. Mr. Cumming is now in Europe 
and will not return until June 1. 

The awardee is a past president of 
the New York State Canners & Freez- 
ers Association, and of the National 
Canners Association, and is presently 
a member of the Administrative Coun- 
cil of the latter. 

Mr. Cumming’s consistent and un- 
selfish efforts on behalf of the indus- 
try as a whole through his giant-size 
devotion to association work, both 
state and national, are a byword in 
the industry. 


NEW AEROSOL BOOKLET 

“The Magic of Aerosols,” a new 28- 
page booklet, is available on request 
from Continental Can Company. It 
traces aerosol history and growth, mar- 
kets and products, container 
ability and industry services. 


avail- 
Continental cites unprecedented 
consumer acceptance as being respon- 
sible for the industry’s phenomental 
8,000°7%, growth in 10 short years; it 
believes that the growing number of 
products packaged in aerosol contain- 
ers will enable the industry to achieve 
the proiected 1,000,000,000 unit goal 
in 1963. 

The publication relates the aerosol’s 
evolution from the single-purpose bug 
bomb to the sleek, lithographed aero- 
sol of today—dispensing over 160 as- 
sorted products. Common 
sizes, valves (foam, spray 
and propellants are explained in 
drawings. The specific container re- 
quirements for different kinds of prod- 
ucts are pointed out. 


aerosol 
and stream), 


Copies of this booklet may be ob- 
tained by writing to Continental Can 
Company, 100 Fast 42nd Street. New 
York 17, New York. 


U. OF D. RECEIVES GRANT 
FOR FOOD BROKER STUDY 


Announcement was made April 22 
by the Small Business Administration 
of a new grant for a research project 
entitled “Improving the Sales, Mer- 
chandising and Office Methods of 
Food Brokers,” to be conducted by 
the University of Delaware. The two- 
year study will begin on July 1, 1960. 
In commenting on the new research 
undertaking, Project Director Robert 
Bull points out that this invéstigation 
will represent an important milestone 
in food marketing research in that it 
is the first major project ever to be 
devoted to brokerage operations. 

Cooperating mostly in the study 
will be the National Food Brokers As- 
sociation and Georeetown University 
in Washington, D. C. The University 
of Delaware plans to contract research 
in the areas of accountine and office 
paperwork procedures to Georgetown 
University. 

Dr. Russell L. Childress, Research 
Professor of Food Distribution at the 
University of Delaware, been 
named project leader. Mr. Henry M. 
Cunnin*ham, Director of the George- 
town University School of Business 
Administration, will head the work 
there. Other staff members will be 
named as project assistants at both 
institutions. 


The $40.000 grant was made under 
Section 7(d) of the Small Business Act 
which provides for a Research Studies 
Division of the Small Business Admin- 
istration and for sponsorship of re- 
search designed to aid in the manage- 
ment of small firms. Another Small 
Business Administration research grant 
covering work on improving manage- 
ment practices for food wholesalers 
and indevendent food retailers is un- 
derwav now at the Universitv of Del- 
aware in cooperation with several na- 
tional trade associations. 


Watson Rogers, President, National 
Food Brokers Association, partici- 
pating in a panel session at the con- 
vention session of the Cooverative 
Food Distributors of America in Wash- 
ington, April 27, recommended close 
cooveration with local food brokers to 
achieve economies in food distribu- 
tion. “The food brokers merchandis- 
ing men,” he said, “are the main 
channel of communications between 
your warehouse operation and your 
retail members.” 
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THE MECHANICAL ENGINEER > 


“MAY FOR 150 YEARS 


) When packaging innovations demand new machines 
Continental customers get them first 


» e imagination of the mechanical engineer is indis- handling equipment to problems involving delicate 
sable in turning relatively high cost tinplate into testing and measuring devices. 
cost cans.- His basic knowledge of physical engi- The mechanical engineer often works with other 
. ring principles enables him to design equipment scientists. In the field of protective coatings, for ex- 
Ls devices that will turn out a perfect product with a ample, his work overlaps that of the chemist and 
mum of lost motion and energy. chemical engineer. In the powering and control of the 
»plying the latest scientific theories and principles, mechanical equipment he designs, he works with the 
\anical engineers at Continental's Metal Division . electrical engineer. 
arch and Development Center have designed ma- As a Continental customer, you can be sure that the 
es that will make high quality cans at 800 per best in scientific manpower, facilities and equipment 
ite and close them at 1200. Their problems range are always working in your behalf. 


\ those associated with massive manufacturing and 


Eastern Division: 100 E. 42nd Street, New York 17 


~) A) Central Division: 135 So. La Salle St., Chicago 3 
_a Cuban Office: Apartado 1709, Havana, Cuba 
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Tabor City Foods, Inc. (Tabor City, 
N. C.) is the name of a new canning 
firm in that city, which will have as 
its principal owners and operators, 
B. A. Garrell of Garrell Sales Com- 
pany, Tabor City, and Troy H. Cribb 
of Spartanburg, South Carolina. The 
new building, now under construc- 
tion, will have 50,000 square feet of 
floor space, and is expected to be put 
into operation by July canning 
peaches and yams this season, with 
other products to be added next sea- 
son. 


Cannery Liquidation—The State of 
Connecticut will liquidate its cannery 
on the Osborn Prison Farm, Enfield, 
Connecticut, and will offer 39 items 
of cannery equipment under sealed 
bid, scheduled for opening on May 
24. Complete list of equipment may 
be obtained from Director of Pur- 
chases, State of Connecticut, Hart- 
ford 15. 


Warren Lofgren, who parted com- 
pany with Paul Paver & Associates 
about a year ago to set up a_ broker- 
age business of his own, has estab- 
lished offices at 5840 N. Lincoln Ave- 
nue, Chicago 45. The name of the 
firm is Warren Lofgren & Company. 
With a Calpak background, Warren 
quite naturally is concentrating his 
efforts on canned foods and food spe- 
cialties, both canner brand and_pri- 
vate label. He quite naturally also 
the early addition of 


contemplates 
frozen foods. 


National Green Olive Week, spon- 
sored by the Spanish Green ' Olive 
Commission, will run from August 18 
through August 27, and will be sup- 
ported by a full scale national pub- 
licity program and merchandising aids 
at the point-of-purchase. 


Box Companies Merge — Stock- 
holders of the Union Bag-Camp Paper 
Corporation have approved a proposal 
to merge Union-Camp with River 
Raisin Paper Company. Stockholders 
of River Raisin had already approved 
the merger. ‘The proposal provides 
that 5 shares of Union-Camp capital 
stock will be issued for each 6 shares 
of River Raisin capital stock. The 
surviving company will be the Union 
Bag-Camp Paper Corporation and 
River Raisin will be operated as a 
division of the company under its 
own name. 


Food Machinery & Chemical Cor- 
poration—C. K. Wilson, vice president 
and manager of the company’s Can- 
ning Machinery Division, an- 
nounced that R. G. Beverly succeeds 
the late Frank J. Fay as sales manager 
of the Division's Western operation, 
effective immediately. In his new ca- 
pacity, Mr. Beverly will be responsible 
for the administration and direction 
of the Division’s sales activities in the 
13 Western states, British Columbia, 
and Alberta, Canada, and the neigh- 
boring states of Sonora and Baja Cali- 
fornia, Mexico. He will continue to 
make his headquarters in San Jose. 


Cuban Contract Signed—La_ Pref- 
erida Tropical Products, Inc. of Chi- 
cago, has signed a contract which calls 
for the importation and distribution 
of an estimated $70 million worth of 
Cuban fruits and vegetables in the 
United States and North American 
market. 


Seavey-Flarsheim Brokerage Com- 
pany, Kansas City food brokers, with 
10 offices in Midwestern states, has 
announced the acquisition of the busi- 
ness of Massey-Thompson, Oklahoma 
City food brokers. Don Benson of the 
Seavey & Flarsheim Wichita office, be- 
comes manager of the new Oklahoma 
City ofhce. There will be no change 
in office personnel in the nine-man 
sales staff in the Oklahoma City office. 


Dole Hawaiian Pineapple Company 
—R. R. Rohlfing, vice president in 
charge of purchasing shipping, 
will retire on June | after more than 
30 years of service with the company. 
A. K. Tobin, with Dole in Honolulu 
since 1936, and general purchasing 
agent since 1954, will succeed Mr. 
Rohlfing. Mr. Rohlfing pioneered in 
a number of important company de- 
velopments. He was a member of the 
company’s team which developed the 
first successful process for producing 
pineapple juice in 1932. He later 
made surveys which resulted in Dole 
building its own corrugated box plant 
in 1941 and its own can manufactur- 
ing plant in 1955. 


George Everest (center) of Birds Eye Division, General 
Foods Corp., Woodburn, Oregon, and Howard Flint (right), 
Apple Growers Ass’n., Hood River, receive outstanding 
achievement awards in annual safety contest from C. R. 
Tulley, Executive Vice President, Northwest Canners and 
Freezers Ass’n., a Salem Area Conference, March 31. The 
Northwest Canners and Freezers Association has been very 
active in promoting Safety Campaigns among its members. 
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Minute Maid Corporation (Orlan- 
lo, Fla.)\—David L. Ladd, who joined 
Minute Maid in March 1958 as direc- 
or of public relations, and who be- 
came assistant to Howard G. Dick, 
vice president of sales later that year, 
nas been appointed director of new 
products and will be responsible for 
‘ne development of new products and 
product lines for the corporation. He 
will also be responsible for new prod- 
ct label designs and for the evalua- 
of proposed new products 
rough panel tests, market research, 
and market introductions. James F. 
Wharton, after Il years Pacific 
Coast representative for a major food 
company, has joined Minute Maid 


as North Pacific Division sales man- . 


ager for Minute Maid and Snow Crop 
frozen concentrates and will operate 
in the company’s ofhces at San Mateo, 
California. 


Owens-Illinois Glass Company has 
purchased a minority interest in Bra- 
7il’s leading glass manufacturing com- 
pany, Companhia Industrial Sao Paulo 
k Rio, popular known as Cisper, and 
has signed a technical assistance and 


patient license agreement with the 
South American firm. Cisper is the 
only glass container manufacturing 


company in Brazil with plants in both 


Rio de Janeiro and Sao Paulo. Dur- 


ing the past two years Owens-Illinois 
opened glass container plants in Cuba 
and Venezuela, and is preparing to 
open a third plant in Colombia this 
sear, The company just recently in- 
creased its international investments 
by acquiring majority interests in 
glass firms in Germany and Belgium. 


Knox Glass, Inc. (Knox, Pa.)— 
‘Thomas J. Rowe, formerly of ACF 
Industries of New York, has been 
elected) financial vice president and 
trcacurer of Knox Glass, Inc., succeed- 
‘ye Alexander W. Lansberg, who was 

cently promoted to serve as vice 

esident and executive assistant to 

‘resident Dr. Arthur W. Wishart. 


Scholarship Award—Presenta- 
nol a plaque along with the $1,000 
dge & Olcott Scholarship Award 
cncourage outstanding students to 
« under graduate work leading to 
sachelor’s Degree in ‘Technology, 
«l Engineering, or Food Science, 
made in March at the Massach- 
is Institute of Technology Faculty 
» in Cambridge. Jules Bauer, 
) vice president, awarded the pla- 
to Edward Weiss, MIT, at the 
‘ual Students’ Night Meeting of 
Northeast Section, Institute of 
‘Technologists, under whose au- 
-s the scholarship is presented. 
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Pet Milk Company has announced 
the appointment of Harry E. O. 
Heineman, director of product devel- 
opment to director of research and 
development for the company. Mr. 
Heineman became associated with Pet 
in 1945 after having served previous- 
ly as director of research and educa- 
tion of the Evaporated Milk Associa- 
tion. He was appointed director of 
product development in 1959. Dr. 
Earl A. Louder, formerly director of 
research, has been named senior re- 
search consultant. In his posi- 
tion he will be freed of staff super- 
vision and administration to concen- 
trate on major research interests and 
serve as a consulting authority. He 
has been with Pet for the past 38 
years. 


The Tri-State Packers Association 
has announced deadline for acdvertis- 
ing orders and copy for the Associa- 
tion’s Directory of all food processors 
in the area. Deadline for orders is 
June 6 and for copy and cuts July 5. 
Directory data questionnaires are now 
being sent to all of the nearly 300 proc- 
essors in the area, and these firms are 
urged to return the questionnaires 
promptly. In addition to processors 
and allied interests, the Directory is 
distributed to some 2800 food buyers 
and brokers in the trading area cov- 
ered by packers in the area. 


DEATHS 


Lyman G. Schermerhorn, 72, 
fessor emeritus of vegetable crops at 
the College of Agriculture, Rutgers 
University, died suddenly at his home 
at Highland Park, New Jersey, on 
April 19. Professor Schermerhorn was 
famed as the breeder of the Rutgers 
tomato, which he introduced 25 years 
ago. In 1950 he introduced the 
Queen's tomato, an earlier ripening 
tomato than the Rutgers variety. He 
also introduced several other less well 
known varieties of vegetables. In 1954 
he won the American Vegetable 
Award from the Vegetable Growers 
Association of America, and was also 
acclaimed by the Tri-State Packers 
Association and the New Jersey Can- 
ners Association. He had been a re- 
searcher and teacher at Rutgers for 
44 years. He leaves his wife, a son, 
Lyman G. Jr. of Morrisville, Pennsyl- 


pro- 


vanit, and a sister, Mrs. G. E. Adams | 


of Kingston, Rhode Island. 


Walter P. Paepcke, chairman of the 
Board and chief executive officer and 
founder of the Container Corporation 
of America, died in Chicago April 13. 


More than one million 
Americans are living proof. 
Remember...your contribu- 
tions helped save many of 
these lives. Your continuing 
contributions are needed 
to help discover new cures 
and, ultimately, the preven- 
tion of cancer itself. 


Remember, too, if you delay 

‘seeing your physician, you 
drastically cut your chances 
of cure. Annual checkups 
are the best way of detect- 
ing cancer in time. 


Guard your family! 
Fight cancer witha 
checkup & a check 


American 
Cancer 
Society 
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STATISTICS 


STOCKS AND SHIPMENTS 
Compiled by NCA Division of Stutistics 


CANNED APRICOTS 
(24/2% Cases) 


1958-59 1959-60 


Carryover, June 1 .... 620,000 134,000 
1,862,000 5,046,000 
Total Supply ..........+. 2,482,000 5,180,000 
Shipments, Jan 1 to 

485,000 838,000 
Shipments, June 1 to 

2,109,000 4,021,000 
Stocks, April 1 ........ 373,000 1,159,000 


CANNED SWEET CHERRIES 
(24/2% Cases) 


1958-59 1959-60 


Carryover, June 1 .... 174,000 294,000 
961,000 670,000 
Total Supply ............ 1,135,000 964,000 
Shipments, Jan. 1 to 

Shipments, June 1 to 

Stocks, April 1. ........ 409,000 217,000 


CANNED PEACHES 
(24/2% Cases) 


1958-59 1959-60 


Carryover, June 1 3,734,000 4,421,000 
Pack 24,806,000 29,301,000 
Total 28,540,000 33,722,000 
Shipments, Jan. 1 to 

Shipments, June 1 to 

20,801,000 24,473.000 
Stocks, April 1 .......... 7,739,000 9,249,000 


CANNED PEARS 
(24/2% Cases) 


1958-59 :1959-60 


Carryover, June 1 2,488,000 2.090.000 
Total Supply ............ 10,371,000 11,589,000 
Shipments, Jan. 1 to 

2,255,000 2,617,000 
Shipments, June 1 to 

6,908,000 7,674,000 
Stocks, April 1 3,463,000 3,915,000 


CANNED PURPLE PLUMS 
(24/2% Cases) 


1958-59 1959-60 


Carryover, June 1 


197,000 260,000 
1,271,000 1,701,000 
Total Supply ........... 1,468,000 1,961,000 
Shipments, Jan. 1 to 
Shipments, June 1 to 
Stocks, April 1 .......... 444,000 557,000 
N.A.—Not Availab‘e 


CANNED SWEET CORN 
(Actual Cases) 
1958-59 


1959-60 
5,179,645 


Carryover, Aug. 1 .... 2,662,751 
32,078,437 40,160,497 
Total BUpply 37,258,082 42,823,248 
Shipments during 

3,109,961 4,208,967 
Shipments, Aug. 1 to 

Stocks, April 1 ........ 11,029,973 12,514,088 


CANNED GREEN & WAX BEANS 
(Actual Cases) 


1958-59 1959-60 


Carryover, July 1 .... 5,449,272 6,111,363 
Pack, July 1 to 

26,143,316 24,462,441 
Total Supply to 

31,592,588 30,573,804 
Shipments during 

March ....... 2,531,141 2,817,126 
Shipments, July 1 to 

21,313,953 23,008,358 
Stocks, April 1 ........ 10,278,635 7,565,446 

CANNED PEAS 
(Actual Cases) 
1958-59 1959-60 * 

Carryover, June 1 .... 8,495,074 9,649,751 
33,110,010 29,020,062 
Total Supply .............. 41,605,084 38,669,813 
Shipments during 

Shipments, June 1 to 

Stocks, April 1. ........ 14,729,520 10,057,389 
6 


CANNED PUMPKIN AND SQUASH 
(Actual Cases) 


Carryover, July 1 890,024 727,418 
Total Supply ............. 3,886,574 3,855,722 
Shipments Dee. 1 to 

379,833 388,693 
Shipments July 1 to 

3,046,034 3,033,559 
Stocks, April 1 ........ 840,540 822,163 


CANNED TOMATOES 
(Actual Cases) 


1958-59 


2,745,370 


1959-60 
6,510,915 


Carryover, July 1 
Pack, July 1 to 


Pack, Jan. 1 to 

Total Supply to 

30,252,074 27,883,012 
Shipments, Jan. 1 to 

6,830,482 T.524, 889 
Shipments, July 

Stocks, April 1 ........ 10,292,847 6,458,954 


TOMATO CATSUP 
(Actual Cases) 


1958-59 1959-60 


Car yover, July 1 6,975,024 9,265,239 
Total Supply . 35,339,329 35,039,202 


Shipments, Jan. 1 to 


7,658,277 7,997,162 
Shipments, July 

Stocks, April 15,066,401 12,292,770 


CANNED CHILI SAUCE 
(Actual Cases) 


1958-59 


964,932 


1959-60 
500,199 


Carryover, July 1 


2,098,665 2,826,240 
Total Supply ........... 3,063,597 3,326,439 
Shipments, Jan. 1 to 

630,186 601,246 
Shipments, July 1 to 

Stocks, April 1 ........ 980,671 1.255.839 


PICKLES 


PICKLES 


National Pickle Week (May 19-28) 
this year has a political flavor in the 
saturation publicity campaign planned 
by the National Pickle Packers Associa- 
tion to convert consumer interest in 
the Presidential election into plus 
sales. Appropriate tie-in materials de- 
veloping the political theme are avail- 
able from individual pickle packers 
who are NPPA members. 

Vote-getting platform of the Pickle 
Party is “high volume and profit for 
the retailer and quality, variety and 
value for the consumer.” 


NORTHWEST FRUIT STOCKS 


The Northwest Canners & Freezers 
Association has reported stocks anc 
shipments of important fruits packec 
in that area to April 1. Stocks of pur- 
ple plums as of that date are reported 
at 508,633 cases, basis 214s, compared 
with 358,737 cases a year ago. Stocks 
of canned pears were reported at 1,- 
771,469 cases same basis, compared 
with 1,633,848 cases April 1, 1959. 
Stocks of canned freestone peaches, at 
501,627 cases, were slightly below the 
557,461 cases April 1, 1959. Only 
minor quantities of other items were 
on hand the first of April. These are 
as follows, with April 1, 1959, figures 
in parentheses, all basis 24/21s: 

Apricots 28,102 (13,592); dark sweet 
cherries 67,591 (194,708); light sweet 
cherries 93,796 (64,212); blackberries 
74,807 (54,347): red raspberries 6,434 
(15,036); loganberries, 
youngberries 54,915 (67,789). 


boysenberries, 


1959 CANNED FISH PACKS 

The Fish and Wildlife Service last 
week reported the 1959 pack of canned 
fish at 627.6 million pounds, approxi- 
mately 15 percent less than the 736.6 
million pounds packed in 1958. 

Value of the 1959 packs, which in- 
cludes production in the United 
States, American Samoa and Puerto 
Rico, was placed at $310 million, 10 
percent less than the 1958 value of 
$544.7 million dollars. 

In terms of volume, tuna was by far 
the most important pack, amounting 
to 14.3 million standard cases in 1959, 
compared with 14.1 million cases in 
1958. The 1959 pack, for the fourth 
consecutive year, set a record for this 
product. Although the domestic catch 
was smaller than in 1958, imports of 
frozen were up 20 percent and were 
used in 44 percent of the 1959 U. S. 
pack. 
million 
standard cases was 34 percent below 
the 3.7 million case pack of 1958, it- 
self a poor year. 


The salmon pack 2.5 


Other 1959 packs of canned fish in 
standard cases, with the 1958 packs 


shown in parentheses, were: Maine 
sardines 1,753,145 (2,099,959): Pacific 
sardines 754,571 (2,222,586); shrimp 
922,150 (953,879); oysters 421,117 


(398,551); clam products 1,962,026 (1,- 
889,493); crab meat 150,890 (143,809); 
Bonita and Yellow Tail 57,505 (111,- 
371); mackerel 586,818 (404,425); an- 
chovies 4,275 (53,735); and alewives 
72,893; 51,182). 
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NEW EDITION 


A COMPLETE COURSE 
IN CANNING 


This work has been completely revised from cover to 
to cover. Experts from all fields of food processing have 
checked, rewritten, and double checked each commodity . . . 
each section . . . until it is a completely new book following 
the same general outline as its successful predecessors. Two 
years of research make this new edition possible, and it is 
COMPLETE in every detail. 


It is the EIGHTH Revision, over 400 pages, covering all 
the newest and latest products—Fruits, Vegetables, Meat, 
Milk, Soups, Preserves, Juices, Butters, Dry Packs (soaked), 
Mayonnaise, Dog Foods, and Specialties, in minute detail, 
with full instructions from the field through to the warehouse. 


IMMEDIATE DELIVERY 


Price $15 postpaid. 
Size 6x9—400 Pages 


The Industry’s Cook Book 
FOR MANAGERS, SUPERINTENDENTS 
BROKERS AND BUYERS 
and all those who want to KNOW Canned Foods 


Published and Copyrighted By 
| THE CANNING TRADE 

Since 1878—The Canned Foods Authority 
BALTIMORE 2 ° 20 South Gay Street ° MARYLAND 
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NEW YORK MARKET 


Small-Lot Buying Continues Despite Up- 
ward Price Trends—Tight Money and 


General Business Uncertainty Hinders 


Inventory Build-Up. 
By “New York Stater” 

NEW YORK, April 29, 1960 
THE SITUATION. — Distributors 
have been getting a well sustained 
movement in staple canned vegetables, 
and this is reflected by a continuing 
replacement demand. Buyers gener- 
ally, however, continue to limit  pur- 
chases to relatively small lots for im- 
mediate requirements, and show no 
inclination to buy more than a week 
or so ahead, notwithstanding the fact 
that prices are strong and have been 
trending upward. There were no ma- 
jor price developments reported dur- 
ing the period. 


THE OUTLOOK.—Reserve among 
distributors with respect to inventory 
build-up continues marked, reflecting 
both the tight money situation and 
general uncertainty over business con- 
ditions. The advent of the new pack- 
ing season is likewise a factor in lim- 
iting near-term purchasing plans of 
many distributors. 


TOMATOES. — New business’ in 
standard tomatoes is tending to lag a 
little in some quarters, with most in- 
quiries limited to small lots for prompt 
shipment. Canners are holding 303s 
at $1.35 to $1.40, mostly the latter fig- 
ure, with 10s generally at $7.25 for 
full standards, although some are re- 
ported still available at $7.00 per doz- 
en, f.o.b. tri-state canneries. No. 214s 
are strong at $2.25-$2.30. The Cali- 
fornia market has been firming some- 
what, with 303s generally held at 
$1.40 per dozen, with 214s at $2.00 
and 10s at $7.25, f.0.b. canneries. 


BEANS.—More firmness is develop- 
ing in green and wax beans, notwith- 
standing increasing supplies. Stand- 
ard 303s wax beans are now being 
held at $1.30 by most tri-state canners, 
with extra standards at $1.40. Stand- 
ard ereen bean 303s continue at $1.20, 
with fancy French style ranging $1.55- 
$1.65. 


SPINACH.—Canners report a mod- 
erate upturn in demand for spinach, 
with the market holding at $1.45 on 
fancy 303s, f.0.b. tri-state canneries. 
The market in California is also show- 
ing a steady tone. 


PEAS.—Standards continue to meet 
with a good demand, with buyers 
shopping the market in a search for 
peas at $1.00 or $1.05. The general 
market on full standard Alaskas, how- 
ever, is held at $1.10, with sweets at 
$1.15-$1.20, f.o.b. tri-state packing 
plants. Fancy holds firm. 


CORN.—Some fill-in buying of fan- 
cy corn is reported, with the market 
holding unchanged on basis of 
$1.30 to $1.35 in the East and $1.30 
and up in the midwest. 


SARDINES.—With the season very 
late in Maine, canners are getting a 
continued steady movement on carry- 
over sardines, with the market hold- 
ing unchanged on the basis of $8.50 
per case for keyless quarters, f.o0.b. 
packing plant. 


SALMON.—Small-lot buying: is the 
order of the day, both because of cur- 
rent high salmon prices and limited 
offerings from first hands. Alaska red 
talls are strong at range of $36 to $38 
per case, with halves ranging $23 to 
$25. Pinks list at $24 to $25 on talls 
and $13.50 to $14 on halves, while 
chums are quoted at $22 and $12.50, 
respectively, all f.o.b. Seattle basis. 


TUNA. — Buyers are looking over 
tuna stocks carefully, in anticipation 
of an upsurge in movement at retail 
with the advent of warmer weather. 
Coast packers are holding solid light- 
meat halves at $14.85 per case, with 
chunks at $13.25, while albacore holds 
at $15.85 for solid pack and $11 and 
up on chunks, all fo.b. northwestern 
canneries. California canners quote 
solid albacore halves at $14.50 per 
case, with chunk at $12.75. 


APPLE SAUCE.—Buying in apple 
sauce has slowed down somewhat, and 
the market is soft in some spots. Can- 
ners currently are quoting fancy 303s 
at $1.25 to $1.30, as to brand, with 


MARKET NEWS 


10s ranging all the way from $6.75 to 
$7.25 at canneries. 


PEACHES. — Fancy cling peaches 
are coming in for a little attention, as 
distributors seek small lots to round 
out assortments. Current offerings 
from California find 303s listing at 
$1.85, with 214s held at $2.75. 


OTHER FRUITS. — Canners are 
showing steady price views on apri- 
cots, with fancy unpeeled halves hold- 
ing at $4.10 to $4.15 for 214s. : 
Fruit cocktail is meeting with a lim. 
ited call, canners quoting choice 303s 
at $2.20... . Fruits-for-salad are rath- 
er slow, with coast sellers holding fan- 
cy 214% at $4.45 and 303s at $3.55. 

. . A little interest is reported in 
303s pear halves, at $2.20-$2.25 for 
fancy, with 214s quiet and unchanged 
at $3.50 per dozen. . . . Pineapple is 
moving moderately, with fancy 214s 
quoted at $3.35 and upwards on sliced 
and $3.15-$3.25 on chunks. 


CITRUS. — With frozen concen- 
trates furnishing chaper competition 
at the retail level, chains and whole. 
salers are making replacement pur 
chases of single strength canned juices 
in only limited volume. Canners are 
quoting orange juice for prompt ship 
ment at $1.5214 and up for 2s and 
$3.65-$3.75 for 46-ounce, with blended 
juice 2s quoted at $1.3714 and $3.20 
respectively. Some canners, however. 
are holding at higher levels. Grape 
fruit segments ranve $1.8714-$1.971 
for fancy 303s, with fancy citrus salac 
303s quoted at $2.80 and upwards, al 
f.o.b. Florida canneries. 


RSP CHERRIES.—Buyers are sti! 
shopping carefully when coming int» 
the market for red sour pitted che 
ries and are inclined to underbid th: 
market in an effort to bring to ligh 
weak offerings. Currently, the marke 
is quoted on the basis of $1.70 fo 
303s, with 10s ranging $10.50 to $10.7) 
at canneries. In contrast to the eas 
ness which has characterized the mai 
ket for canned r.s.p. cherries recentl , 
prices for the frozen product hav: 
been on the uptrend, with many free:- 
ers well sold up. This situation ha» 
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cended to bring additional buying on 
he canned No. 10s from commercial 
bakers. 


CHICAGO MARKET 


Slow—Offerings of Wanted Items Fall 
Short—Precise Overall General Market 
Excellent Shape. 


By “Midwest” 
CHICAGO, April 28, 1960 
THE con- 
‘inued to drag this week with little 
indication of any radical changes un- 
iil the major new packs are ready for 
shipment. The lack of any real activ- 


ity is partially due to the trade’s desire 


io limit inventories but even more im- 
portant is the lack of offerings of the 
kind of merchandise the average buy- 
er could and would buy at this time. 
Many distributors report they would 
like to feature attractively priced 
canned foods but they cannot find 
what they need. Standard vegetables 
in 303s are always of primary interest 
and there is the rub. This grade of 
tomatoes is no longer available from 
local sources and the supplies offered 
from more distant points are too high 
priced in addition to the much higher 
freight involved. Standard cut green 
beans, another very popular sale item, 
are tough to find and are firmly held 
at no less than $1.25 which will not 
permit the kind of retail price sched- 
ule distributors would prefer. TToma- 
to products are higher and going even 
higher with shortages appearing in 
many places. Kraut is so short can- 
ners and distributors alike are merely 
trying to stretch available supplies un- 
ti! another pack is ready. Peas are 
(iil considered cheap but lower grades 
of corn are higher than they have 
com. leavine little to be featured at 
levels. 
Despite the current lull, the overall 
neral market is in excellent shape. 
‘sny major canned fruits and vege- 
ies show a better movement to date 
n at this time last vear, with un- 
| stocks at a point where prices can 
strong. Furthermore, weather 
litions generally haven't been any- 
s to brag about so far, which still 
s a lot of question marks in re- 
to the coming new packs. Firm 
kets with the usual few exceptions 
iid be with us until new goods 
ready, 


SP ARAGUS.—New pack prices on 
‘ragus haven't exactly created a lot 
vild excitement despite the limited 
entories in local warehouses. West 
‘st offerings are up from last year 

local prices always leave buyers 
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here a little skeptical until the pack 
is completed. Midwestern canners are 
usually plagued with one or two anx- 
ious sellers who undermine the mar- 
ket and this is the reason for the 
trade’s cautiousness. Right now new 
pack local asparagus is offered at 
$2.25 for fancy 300 all green cuts and 
tips with eight ounce at $1.50 and tens 
at $14.00. Buyers will need new goods 
just as soon as ready but will buy 
sparingly until they see which way the 
wind blows. 


SPINACH.—Opening prices on the 
new pack of California spinach were 
received here without much enthusi- 
asm as the trade felt canners would 
experience difficulty maintaining 
such lists. However, the pack was less 
than last vear and prices are still hold- 
ing fairly steady although buying has 
only been routine. All indications 
point to a smaller than normal pack 
in the Ozarks, which should add fur- 
ther streneth to this market. 


PEAS. — ‘The movement of canned 
peas from local canners into consump- 
tion is up from last year at this time 
and unsold stocks are down more than 
30°. Despite this favorable compari- 
son, prices have edged upward only 
slightly. After a few warm days in 
these parts the weather turned sour 
again, further delaying the new pack 
which growers have been trying to get 
under way for some t'me. One thing 
is certain, there will be fewer plants 
in production in 1960. 


TOMATOES. — Trading toma- 
toes has slipped considerably the past 
few weeks simply because the kind and 
quantities the trade could use are not 
offered. Extra standard 303s are of- 
fered from a bottom of $1.55 to $1.65 
and higher with limited supplies of 
214s at $2.50. and up. Tens are quoted 


at $8.25 but it’s easier to find this quo- 
tation than it is the actual merchan- 
dise. With no standards available 
from local canners, the trade have 
turned to other areas but they are 
having very little success in finding 
what they need and none at all price- 
wise. 

BEANS.—A tight situation seems to 
be getting tighter all the time. Stand- 
ard cut green beans in 303s are a very 
popular item here and seem to sell in 
greater quantity every year. Current- 
ly, unsold stocks are very limited and 
what few are left are strongly held at 
$1.25. First available supplies of new 
pack from southern sources may be no 
lower due to the anticipated early 
heavy demand. French style cuts are 
also growing shorter, with prices on 
fancy now up to $1.70 for 303s. How- 
ever, if supplies vet any tighter, prices 
won't mean much. 

APPLESAUCE. — Here is an item 
that has moved in a very narrow price 
range ever since new pack prices were 
named last fall. There has never been 
any unusual interest either but total 
sales still show an increase over last 
year. Increased applesauce sales seem 
to be the rule instead of the exception, 
which should make the industry hap- 
py to say the least. At present, the 
trade are paying $1.25 for fancy 303s 
and $6.85 for tens. 


CITRUS. — Production of frozen 
concentrate jumped sharply the past 
week, resulting in slightly higher 
prices for raw fruit, with further ad- 
vances in the offing. A condition of 
this kind could put a firm foundation 
under single strength prices, which 
would be welcome news to all con- 
cerned. Recent slow sales have left 
this market sloppy and the trade very 
cautious. However, any real indica- 
tion of higher prices to come would 


Put this SEPARATOR on your production line— 


All New 
FA-3500 


Scott VIBRO-LUX 
SEPARATING UNIT 


Variable speed from 900 to 1000 
vibrations per minute! Removes 
water, most splits and skins, and 
spreads commodity evenly over the 
screen (ideal for use ahead of 
inspection table). Hickory slats 
absorb vibration . . . no carry- 
through to floor! Feed height 22”, 
discharge height 16!/2”. Longer 
legs available. 
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COMPANY 


1224 Kinnear Rd. @ Columbus 8, Ohio 
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bring buyers here back into the mar- 
ket in a hurry. Right now the mar- 
ket is quoted at $2.55 to $2.65 for 46 
oz. grapefruit juice, $2.90. to $2.95 for 
blended and $3.15 to $3.25 for orange. 


WEST COAST FRUITS.—A_ very 
tight market on black sweet cherries 
and also on Royal Annes, although to 
a lesser extent, has created more than 
usual interest in the coming new 
pack which is now not far away. Re- 
ports from the Coast indicate a good 
pack in the making as far as Annes 
are concerned although the Northwest 
is having weather trouble which could 
affect the pack of blacks. Prices on all 
of the major fruit items such as cots, 
pears, peaches and cocktail are firm 
with sales of all items up from last 
year. Canners expect to come into the 
new packs in excellent stock position. 


CALIFORNIA MARKET 


Asparagus Prices Up, Trade Waiting— 
Spinach Pack Down, Supply Adequate 
—Fruits, Tomatoes and Products Show 
Record Ten-Month Movement. 


By “Golden Stater”’ 
SAN FRANCISCO, April 28, 1960 
THE SPPUATION.—Spinach pack 
completed and down from last year 


but the carryover takes up the slack 
and provides an adequate supply. 
Quality is excellent with early ship- 
ping good. Asparagus pack getting in- 
to full swing but packers are anxious 
to build up a large supply at this 
year’s higher costs. The Trade are 
reacting cautiously and waiting for 
other districts to indicate opening 
levels. California major fruit items 
show over 40 million cases shipped in 
ten-months period ending April 1. 
Movement continues at fast rate and 
several items have three months to go 
before the earliest of the early pack- 
ers get into new pack. ‘Tomatoes and 
tomato products also reached a new 
high with 48 million cases during the 
past ten months. Last year’s reduced 
packs, combined with the record 
movement, points up current short 
position and firm market for un- 
shipped balances. 


ASPARAGUS.—1960 opening prices 
reflect. the increased grower prices. 
Typical openings are: All green, No. 
2, Mammoth $4.80, Mammoth/Large 
$4.80, Large $4.75; green tip and 
white, No. 2, $4.30 for all sizes respec- 


tively. All green, No. 300, Mammoth 
$3.65, Mammoth/Large and Large 
$3.60. Large /Medium $3.50: green tip 


This 
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20 S. Gay St., Baltimore 2, Md. 
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years and start service immediately. 
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(J One year - $5.00 
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If you are reading 


someone else’s copy of 
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Coupon Today 


Please enter my subscription for a period of wonere ; 


(1 Check Enclosed 
Three Years - $12.00 Send bill 
C) Foreign One Year - $7.00 


Baltimore 2, 


and white No. 300, $3.10 for all sizes 
respectively. All green, No. 5, Mam- 
moth and Mammoth/Large $16.50, 
Large $16.25; green tip and white No. 
5, $14.50 all sizes respectively. No. 10 
Cut Spears, all green $15.75 and green 
tip and white $14.25. No. 300 Cut 
Spears, all green $2.50 and green tip 
and white $2.45. The trade is waiting 
on these justifiably higher prices. No 
necessity to rush bookings and many 
buyers prefer to wait on pricing from 
other districts, particularly the all 
green. 


SPINACH.—Although most canners 
have finished a slightly reduced pack, 
the carryover on March I, twice the 
previous year’s, will provide an ade- 
quate supply. 


TOMATOES. — Stocks of 3,700,000 
cases leaves today’s available supply 
more than 2 million cases less than a 
year ago. Shipments to April 1 
amounted to 9,650,000, of which only 
180,000 cases of 303s are standards. 


TOMATO JUICE.—Stocks of 6 mil- 
lion cases is 2 million cases less than 
last year at this time with shipments 
placed at 9,900,000. cases. 


IF YOU WANT good 2nd hand machin- 
ery—ASK FOR IT. State your wants 
on the “Wanted and For Sale” page. 


IF You have good used machinery, no 
longer needed, turn it into cash — 
Advertise it on this page. 


IF You want to rent or to buy a cannery 
—or if you want to rent or to sell 
your plant 


Say so on this page 
THE COST is very small. 


The rates—straight reading, no display: 
One time, per line $1.00. 
Four or more times, per line 80c. 
Minimum charge per ad $2.00. 
Count eight average words to the line. 


THE CANNING TRADE 


The Business Journal of the 
Canned Foods Industry 


20S. Gay Street Maryland 
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TOMATO CATSUP.—Stock of 5,- 
60,000 cases is about 214 million cases 
ss than a year ago, with shipments 
t 10,850,000 cases. Bottles can be ex- 
ected to advance in price. 


TOMATO PUREE. — This is the 
iortest item with only 600,000 cases 
hand after shipping million 
cases, 


FOMATO PASTE.— The remain- 
ing stock of 2,065,000 cases probably 
will not last till new pack at current 
movement (600,000 cases per month). 
6,348,000 cases were shipped the last 
ten months. 


POMATO ACREAGE.—tThe plant- 
ing estimate for 1960 California toma- 
toes is up 15 to 20 percent, which will 
be necessary to fill the shortages from 
current: pack. ‘Too early to predict 
tonnage or crop estimate as plants are 
just being set out. 

APRICOTS.—3,990,000 cases were 
shipped from an available 5 million 
case supply, leaving only million 
cases on hand. Normal crop coming 
on against last year’s large crop. 


YELLOW CLING 
Record ten month shipment of 1814 
million cases is up 26 percent over 
the same period last year. 6 million 
cases on hand April 1. 


FRUIT COCKTAIL. — 9,872,000 
cases shipped with balance on hand 
of 414 million cases, of which shelf 
sives are about the same as last year 
and increased holdings of No. 10's, 
which were extremely short last: year. 


FREESTONE PEACHES.—314 mil- 

lion cases shipped, which are 10. per- 

ot less, but January, February and 

\iarch of this year shows an increase 

9 percent. Have 2,473,000 cases 
to ship. 


THEY’RE BUYING!! 


PEACHES.— 


Now’s the time to sell your unneeded 


Used Equipment 


Use the only Direct Shot to 


PEARS.—Highest movement on rec- 
ord, up to 25 percent over last year. 
4,376,000 cases were shipped and _1,- 
800,000 on hand. Probably higher 
prices will no doubt cause lower trad- 
ing levels. 

OTHER FRUITS. — Mixed fruits, 
fruits for salad, sweet cherries and 
figs are all in fair or short supply and 
in good position for new packs. 


PROSPECTIVE BEET AND 
PICKLE ACREAGE 

The Crop Reporting Board, U. S. 
Department of Agriculture, this week 
reported that processors intend to 
plant 14,770 acres to beets, 7 percent 
above last year’s 13,760 acres actually 
planted, but 22 percent below the 
1949-58 average of 19,000 acres. In 
this connection it should be noted that 
the average yield for the past four 
years has been 9.7 tons per acre, 13 
percent above the 10-year average of 
8.6 tons. 

A decrease of 3 percent from the 
1959 plantings of cucumbers for pick- 
les is indicated for 1960. If these early 
season plans materialize the 1960 acre- 
age planted will total 103,100 acres, 
compared with 106,770 acres in 1959. 
The 10-year average plantings totaled 
141,100 acres. Here again there has 
been a sharp increase in yield per 
acre the past several years. The 1956- 
59 four-year average yield amounted 
to 125 bushels per acre, 34 per cent 
above the ten-year 1948-57 average of 
93 bushels per acre. USDA advises 
that abondonment of planted acreage 
to cucumbers has averaged about 7 
percent annually during the past ten 
years. If 103,100 acres are planted 
this year, as indicated, and an aver- 
age acreage is abandoned, there would 
be approximately 96,000 acres for har- 
vest, compared with 100,500 acres har- 
vested in 1959, and a ten-year average 
of 131,300 acres. 


CONTRACT PRICES 


Reports reaching this office indi- 
cate that tomatoes are being contract- 
ed for in Indiana at about the same 
prices as last year, for No. I’s $30 to 
$32 per ton, for No. 2’s $17 to $20.50 
($17 to $20 last year) and on a flat 
basis from $28.50 to $30. In Illinois 
prices for tomatoes reported range 
from $32.50 to $33.50 for No. l’s as 
compared with $30-$33.50 last year, 
and $19-$20.50 both years for No. 2’s. 
New York prices seem to be about 
$1.00 below last year at $36.50 for No. 
I’s and $24.50 for No. 2’s. Contracts 
are reported in Ohio ranging from 
$31 to $32 on No. I’s, and $21 on 
No. 2’s. 

Not too many contracts reported on 
corn. One contract in Illinois is con- 
firmed at $17 a ton for golden, $19 
for Country Gentleman. In Indiana 
$16 a ton; in Maryland $20 a ton; and 
in Minnesota $10.25 per ton with the 
canner handling the picking and de- 
livery. Confirmed contracts on corn 
in New York calls for $34 for No. I's, 
$30 for No. 2’s. 

On green beans in Oregon one con- 
firmed contract is reported at $140 for 
No. 1 sieve, $135 for No. 2’s, $75 for 
No. 3's, and $30 for 4's. Prices are 
about the same as 1959, except add 
$2.50 a ton for No. 2’s and $2.50 a ton 
for No. 3’s for that year. 

Grower association contracts con- 
firmed in Washington State for as- 
paragus at 1134¢ a pound for I's, 6¢ 
a pound for No. 2’s, as compared with 
1014¢ and 514¢ a pound in 1959. 


GOVERNMENT WANTS 
General Services Administration, 7th 
and D Sts., S. W., Washington 25, 
D. C.,, has asked for bids on the fol- 
lowing requirements, to be opened on 
the dates stated: 


CANNED SPINACH—May 6, 1960. 


Shuttleworth UNSCRAMBLER 


handles bright cans gently... 
at great savings 


One Man Operation 


* Handles Sizes 202 
To 404 Inclusive 


* Very Gentle 
* Portable 


DESIGNED BY CANNERS FOR CANNERS 


The Canning Industry 
TCT’s Classified Pages 


Send for full details 
Write or Phone 190 


Get Quick Results | 
Weekly 


SHUTTLEWORTH INC. e Indiana 


CANNING TRADE e@ May 2, 1960 I 


Low Cost 
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Ambassador with a blackboard, the Hope 
specialist will help the often woefully few 
local medical technicians train helpers. 
The result: many more hands. And that 
means one Hope dollar is multiplied 
many times over. 


One local doctor for 100,000 
may face. Yet Hope can mean so much. The health of this child. 
The health of five Indonesians. 


people. These are Hope 


<a in sharing our health skills. 


OFFICIAL UNITED STATES NAVY PHOTOORAPH 


YOUR HELP CAN COME BACK A HUNDRED TIMES OVER 


If enough of us help, the S.S. Hope will be outbound 
in 1960. First port of call: Indonesia. A bold health 
project called Hope will be underway. 


The need is crucial. Many places, too many health 
hazards exist. Too many people robbed of the will to 
live. Too few hands to help. Often, a doctor for 100,000. 


Hope’s approach is practical. Help where a nation’s 
doctors ask help. Help them help themselves to health. 
By training, upgrade skills— multiply hands. Hope’s doc- 
tors, dentists, nurses, and technicians will man a center 
complete to 300-bed mobile unit and portable TV. 


You can not only make every dollar do the work of 
many, you can earn a priceless dividend. With health 
comes self-respect. People at peace with themselves are 
less likely to war with others. 

Hope is yours to give. It’s a people-to-people project. 
For one year’s worth, 3% million Americans must give 
a dollar. Don’t wait to be asked. Mail a dollar or more 
now to HOPE, Box 9808, Washington 15, D.C. 


THE CANNING TRADE e@ May 2, 1960 


This great seaborne health cen- 
ter will carry a new kind of aid 
abroad—with your help. Part of 
the people-to-people project 
Hope, it will enlist 200 specialists 
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